
SPONSORSHIP OPPORTUNITIES

Street Eats 2021 is November 3, 2021. We will gather in restaurants across the city to 
raise $250,000 so that people experiencing poverty and homelessness can access healthy 
food. At the same time, we will be supporting local businesses who have been so deeply 
impacted by the pandemic.

THE EXPERIENCE

This year, Fred Victor is partnering with restaurants 
and chefs across the city who feel as passionately as 
we do about food justice. Together, we will bring you 
a specially prepared three course dinner at one of 
Toronto’s best restaurants.

HOW IT WORKS

Where will you go? Who will you dine with? Buy your 
Street Eats tickets early to hold your spot. You can buy 
1 ticket or pull together a group of up to 50. A few days 
before the event, we’ll hold a draw to determine where 
you (and your friends) will dine. On November 3rd, go 
to your designated restaurant. Gather with your friends 
and celebrate all the milestones we missed in the last 
year. Celebrate community. Support Fred Victor and 
local businesses. Bid at the auction. Learn about the 
difference your support makes.

Through sponsorship, ticket sales, and our virtual silent 
auction we hope to raise $250,000. 

Street Eats 2021 will feature:

• Diverse Toronto Chefs & Restaurants 
• Street Food-inspired Menus 
• Information on Food Security 
• Online Auction
• Unique Opportunities for Sponsors



What YOU get: 

• Logo/name recognition 
at event and in all event 
collateral

• Logo/name recognition on 
all Street Eats promotion, 

• Name recognition in Fred 
Victor’s Annual Report and 
website

• Business Receipt or 
Charitable Tax Receipt

Depending on your giving 
level you may also receive: 
event tickets, an opportunity 
to speak to guests, or share 
promotional items with 
guests and an exclusive pre-
event for your staff/friends.

YOUR SPONSORSHIP FUNDS:
THE EDIBLE GARDENS

We help people grow their own fresh fruits and vegetables in 
250+ gardens in the downtown east. Community urban agriculture 
puts food in the fridge and builds vital community connections. 
Your sponsorship encourages good nutrition, a connection to the 
earth, a feeling of agency and connection to neighbours.

FOOD SKILLS

Participants learn, cook and share healthy affordable meals 
together, build confidence, meet their neighbours, and have 
leftovers to take home. With an understanding that poverty can 
be extremely isolating, Food Skills brings people together in a fun, 
engaging, and healthy way. Your sponsorship makes cooking at 
home practical and enjoyable.

GETTING BACK TO WORK

We don’t have a food shortage problem we have a poverty 
problem. Lack of money is the single greatest cause of food 
insecurity. Your sponsorship will help people get the training and 
support they need to get “good jobs”. 

GOOD FOOD CHAMPIONS

Every weekday we deliver hundreds of nutritious, dignified meals in 
a low barrier setting. Last year, we served over 165,000 meals in 
the downtown east. Your pledge of $1,000 - $20,000 ensures that 
people in Regent Park and Moss Park have access to nutritious 
food in 2022.

SPONSORSHIP OPPORTUNITIES



EVENT HIGHLIGHTS
WHY BE A STREET EATS SPONSOR?

• Demonstrate to your employees and people in 
Toronto that we need to tackle tough issues 

• It’s a fun event your clients and staff will love

• You associate with a strong, reputable brand 
and a well-loved event

• Your sponsorship $ directly impacts the lives of 
our city’s most vulnerable

ONLINE ENGAGEMENT

• Dedicated web page 

• Facebook, Instagram and Twitter updates

Our reach:

• Facebook 5,650 followers; event posts reach 
between 30K – 70K 

• Twitter: 3,490 followers; Tweets reach 
between 30K – 150K 

• Instagram: 2,000 followers; 400K impressions 

• Website visits: 13K each month 

AUDIENCE DEMOGRAPHICS

• 200 engaged citizens (people who support 
2 or more causes) 

• Age range 35 – 70 

• 40% men, 60% women 

• 80% homeowners 

• 90% engaged on at least 1 social media 
platform 

• Care about social policy, making a better 
city, inclusion, equity 

• Physically and socially active 

• Connected to community through faith, 
neighbourhood association, charitable 
causes 

Watch a clip from last year’s event
youtu.be/J77LKya_FKg


